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NATIONAL CONSUMERS WEEK POSTER CONTEST 
MISSOULA—
Montana students, kindergarten through grade 12, are eligible to 
participate in a poster contest for the annual National Consumers Week,
April 24-30. The Coalition for Consumer Education, Washington, D*C., in 
cooperation with Citibank/Citicorp, sponsors the contest.
Contest categories are: primary (K-3), middle grades (4-8) and 
secondary (9-12)* Students should design one poster on drawing paper, 
no larger than 14" by 17," illustrating their idea of consumer education.
Each school may select up to three posters in each group for state 
competition* State winners will be recognized and the winning poster from 
each category will be entered in the national contest.
Posters should be submitted to Associate Professor Audrey L. Peterson, 
Department of Home Economics, University of Montana, Missoula, MT 59812; 
243-4841. The deadline for entries is March 21.
National first-place winners in each category will receive a trip for 
two to Washington, D*C., and a $100 bond0 Second-and third-place winners will 
receive $75 and $50 bonds.
Representatives of the Coalition for Consumer Education and Citibank/Citi­
corp will select the final winners based on originality, creativity, clarity and
neatness*
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